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CHAPTER ONE 
INTRODUCTION 
1.0 INTRODUCTION 
In this emerging market economy with rapid advances of information and 
communication technology also includes globalization and liberalization, businesses 
in Malaysia are facing stiff challenges to maintain and survive in this competitive 
environment. One of the biggest challenges faced by most business is to fulfil the 
expectation of society of being responsible corporate citizens that will eventually 
have effect on long run profitability. Many company believes that corporate social 
responsibility (CSR) is the best action to be taken in order to be socially responsible 
towards society.  
 
The citizens and public nowadays have greater awareness and demand for more 
information and have shown a growing interest in the social dimension of business 
activities. With the increase of awareness among citizens, companies have 
responded to the demand of their stakeholders by engaging in corporate social 
responsibility (CSR) actions and go beyond their traditional activities of focusing on 
profit and generating value for their shareholders. 
 
Nevertheless there are many studies conducted particularly about corporate social 
responsibility (CSR), most of the previous research on CSR focusing on Western and 
European context. (Mehran Nejati, 2012) Even though there are growing numbers of 
empirical studies on social responsibility in developing countries, but there are still 
not sufficient research to explain the concept of CSR in emerging economies 
particularly from the perspective of employees. To add to the growing number of 
knowledge on social responsibility in developing countries, this current study 
